
 
 
 

 
 
 
February 3, 2011 
 
 
The Honorable Frank Lautenberg 
Chairman 
Subcommittee on Superfund, Toxics and Environmental Health 
U.S. Senate Committee on the Environment and Public Works 
Washington, D.C. 20510 
 
The Honorable James Inhofe 
Ranking Member 
Subcommittee on Superfund, Toxics and Environmental Health 
U.S. Senate Committee on the Environment and Public Works 
Washington, D.C. 20510 
 
Dear Chairman Lautenberg and Ranking Member Inhofe: 
 
Our organizations are the leading trade associations representing the downstream users of 
chemical substances. We appreciate this opportunity to provide input for today’s hearing before 
the Senate Subcommittee on Superfund, Toxics and Environmental Health.  Our members are 
committed to manufacturing and marketing safe, innovative and sustainable products that 
provide essential benefits to consumers while protecting human health and the environment.   
 
Ensuring the safety of our products is the single most important goal of the consumer products 
industry. Product safety is the foundation of consumer trust, and our industry devotes substantial 
resources toward achieving this goal.    
 
Consumer products companies recognize that it is time to update the Toxic Substances Control 
Act (TSCA) of 1976.  A modernized TSCA will help improve confidence in the safety of 
chemicals used to manufacture consumer products and packaging and promote even greater 
innovation and U.S. competitiveness in the global economy.   
 
Improvements to TSCA should recognize changes in science and technology, establish deadlines 
for review of priority chemicals, ensure that the U.S. Environmental Protection Agency (EPA) 
has timely and adequate information on use and exposure, leverage ingredient and chemical 
management programs undertaken by other nations, promote innovation, and integrate the 
patchwork quilt of laws governing product safety.  In particular, we look forward to working 
with you to address the following policy challenges:  
 

• Setting Priorities - Congress should consider ways to identify “priority” substances that 
should be reviewed, including chemicals that may pose health risks to sensitive 
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populations. In particular, Congress should examine how industry studies that meet EPA 
standards for protocols and procedures should be used to support government efforts. 

 
• Use and Exposure Information - Congress should work with the consumer products 

industry and others to ensure that EPA has adequate and timely information on chemical 
use and exposure to assess “priority” chemicals and to have sufficient information to 
establish science-based limits on the use of certain substances, if appropriate.  

 
• Deadlines - Congress should consider how to establish clear but achievable deadlines for 

the review of priority chemicals, and should ensure that EPA has adequate resources to 
meet these deadlines. Congress also should explore ways to leverage reviews by Canada, 
the European Union and other nations with modern product safety systems to avoid 
duplicative and wasteful testing.  

 
• Risk Management - Congress should revisit and clarify EPA and other federal agency 

authority to manage and mitigate the use of chemicals that present risk concerns to public 
health or the environment, and should ensure that the regulatory system continues to 
assess the costs and benefits of new restrictions and potential alternatives. 

 
• Innovation - Congress should ensure that improvements to TSCA promote – and not 

stifle -- innovation and new product development. Maintaining the global 
competitiveness of the producers and users of chemicals is critical to our economy. 
Protecting confidential business information, clarifying the roles of the states, and 
promoting a level global playing field will foster greater innovation. 

 
As the Subcommittee moves forward to consider enhancements to TSCA, we urge you to 
continue to engage stakeholders in a process that will reflect the impact of the broad application 
of this law across our economy, and the critical role played by the consumer products industry.  
We hope this input is helpful as you work to modernize TSCA to meet shared goals of fostering 
innovation, enhancing consumer confidence and protecting human health and the environment.  
 
 
Sincerely, 
 

 
 

D. Christopher Cathcart  Pamela G. Bailey  Ernie Rosenberg 
President & CEO   President & CEO  President & CEO 
CSPA     GMA    ACI 
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The Consumer Specialty Products Association (CSPA) is the premier trade association 
representing the interests of approximately 240 companies engaged in the manufacture, 
formulation, distribution and sale of approximately $80 billion annually in the U.S. of hundreds 
of familiar consumer products that help household, institutional and industrial customers create 
cleaner and healthier environments. Our products include disinfectants that kill germs in homes, 
hospitals and restaurants; candles, fragrances and air fresheners that eliminate odors; pest 
management products for home, garden and pets; cleaning products and polishes for use 
throughout the home and institutions; products used to protect and improve the performance and 
appearance of automobiles; aerosol products and a host of other products used every day. 
Through its product stewardship program Product Care®, and scientific and business-to-business 
endeavors, CSPA provides its members a platform to effectively address issues regarding the 
health, safety, sustainability and environmental impacts of their products. For more information, 
please visit www.cspa.org. 
 
 The Grocery Manufacturers Association (GMA) represents the world’s leading food, beverage 
and consumer products companies. The Association promotes sound public policy, champions 
initiatives that increase productivity and growth and helps ensure the safety and security of 
consumer packaged goods through scientific excellence. The GMA board of directors is 
comprised of chief executive officers from the Association’s member companies. The 
$2.1 trillion food, beverage and consumer packaged goods industry employs 14 million workers, 
and contributes over $1 trillion in added value to the nation’s economy. For more information, 
visit the GMA Web site at www.gmaonline.org 
 
The American Cleaning Institute® (ACI) is the trade association representing the $30 billion 
U.S. cleaning products market.  ACI members include the formulators of soaps, detergents, and 
general cleaning products used in household, commercial, industrial and institutional settings; 
companies that supply ingredients and finished packaging for these products; and oleochemical 
producers.  ACI and its members are dedicated to improving health and the quality of life 
through sustainable cleaning products and practices.  ACI’s mission is to support the 
sustainability of the cleaning products industry through research, education, outreach and 
science-based advocacy. For more information, please visit the ACI website at 
www.cleaninginstitute.org. 


